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Makro, Partner for Your Business... .
winlns AARSIAINOL

To Be Number One Food Solution Provider For

professional Customers in ASEAN”
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Our Value
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Visionary Integrity Challenge Teamwork Ownership Result oriented Yes we can
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Price structure




CASH & CARRY PRICE
STRUCTURE MANUFACTURE > END USER)

Manufacturer 50 B

" Supplier / Distributor 55 B

—l Makro Wholesales _ /

75 B
75 B m Retailer

-
100 B

Consumer
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MAKRO QUALITY” SAFE FROM FARM TO CUSTOMER”
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Packing House




a Farmers & Growers of the MQP products control the chemical
usage

O Farmers and Collectors are on process to accredit the

Laboratory with the DMSC (Dept of Medical Science)
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Product Young Coconut MQP
Code MAKROO0016

Recommend Aroma Young Coconut: Pesticide
free, Delicious and GAP Certified
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